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M ﬂ%ﬂu%é’ﬂgm

wa K

Tumiena(uIsee-URia-Anydronue)
ENL 500 21u189ngudmsutiadiadny, 3(3-0-6)
(English for Graduate Studies)
SMT 501 ﬂ31uﬁﬁugmgﬁmﬁumﬂiuiaﬁﬁaﬁmu 3(3-0-6)
(Fundamental of Social Media Technology)
3.1.3.2 HUIAIVINNAL
UHY D DU N2 18T UNY Y BEUITITIAVIIUIUN 6 11 32U 18 KRR
SMT 610 malulaginiedrededan 3(3-0-6)
(Social Media Technology)
SMT 612 ms3veuazsiannluduma Tulagdedann 3(3-0-6)

(Research and Development in Social Media Technology)

SMT 613 miaaneou lail 3(3-0-6)
(Digital Marketing)
SMT 616 MIeBALUVLAEMIaS Tl 3(3-0-6)

(Designing and Building Social Media)
SMT 617 ﬂ;]wmml,azfﬂ?EJ‘ﬁiimﬁmﬁumﬂiuiaﬁﬁaﬁmn 3(3-0-6)
(Legal and Ethical Aspects in Social Media Technology)
SMT 618 ﬂﬁ?{]”mﬂfmmﬂiuTaﬁéaﬁeﬂm‘?uqe 3(3-0-6)
(Advance Research in Social Media Technology)
3.1.3.3 naadrnaen
UNUD UUD N2 1@eniSEY 2 33 59U 6 HiHIERA
wpa 4 1eniREY 4 391 593 12 ibeRa ansednee i
nda3vunaluladaodany
SMT 614 mssamslassmsmanaluladdedeny 3(3-0-6)
(Social Media Technology Project Management)
SMT 615 mmmﬂﬁaﬁmmmuuﬂmmﬁ 3(3-0-6)
(Integrated Social Media Marketing)
SMT 624 FuunnlusfadomaluTaddedany 3(2-2-5)
(Seminar in Social Media Technology)
SMT 625 miii”ﬂmisﬁ’wua“luﬁu 3(3-0-6)

(Web Data Management)
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SMT 626 mssamsmaluTaddedany
(Social Media Technology Management)
SMT 627 mswidsddedany
(Social Media Commerce)
SMT 628 N13AQ1A NAgNT LazMsTiAs Iz dedany
(Social Media Marketing, Strategic and Analytics)
SMT 629 §3nvdIanNNIoNndUaNAYNEMITATIULTUS
(E-business and Strategic Branding)
SMT 630 nisadassabemdmsuaedany
(Creative Content for Social Media)
SMT 631 wianssuddiauazuud liuveunnlulad
(Digital Innovation and Technology Trends)
DBM 634 5£UUU1INTDIFIND
(Business Intelligence Systems)
EAT 620 32UUAITUNANNFIND
(Business Information Systems)
EAT 626 52UUMIsANIgnMIausius
(Customer Relationship Management Systems)
NANITIVINISFING
MKT 671 m33A51zinganssudus Ina
(Consumer Behavior Analysis)
MKT 673 nagniHaasaaiazasiaum
(Product and Brand Strategy)
MGT 634 misiiludilszneuns
(Entrepreneurship)
nauITItimamans
COM 611 nguimstoas
(Communication Theories)
coMm 641 maTuladmsaeasiudeny
(Communication Technologies and Society)
COM 642 M3TAMSILUUNMITOAS

(Communication System Management)
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UEU D UV N2 U 12 HiEha
SMT 699 Ineniinug 12(0-24-12)
(Thesis)
TR UM 6 HivEhA
SMT 691 M3AnEIAUAIDaTe 6(0-12-6)
(Independent Study)
SMT 698 ﬂTiﬁ’E]iJﬂin’mﬂﬂﬂJii] 0(0-0-0)

(Comprehensive Examinations)



RANFATEIRULNACTA TN TANA 3 na luladfediny (MangATLITULTe W.7.2561)

Master of Information Science Social Media Technology (Revised 2018)

314  UAAIUAUMIANEN

UNY D UUY N2

a2 o A a d
(ﬂﬁﬁﬂ‘lsl”li”lﬂ'J‘lﬂ!!ﬁ%‘Vl”l'JﬂEﬂl!W‘lJﬁ)

AU YU

(MsAnneIvmazaevilszaanimg)

MAMIANYIN 1

SMT 612 msdveuazriannludu 3(3-0-6)
maTuTaddedanu

SMT613  mi3na1nesulail 3(3-0-6)

SMT 617 NQWIIBLIAZITERTINAOINY  3(3-0-6)
maTuTaddodanu

XXX 6xx  2¥100n 3(3-0-6)

XXX 6xx 200N 3(3-0-6)

590 15 ©UIUNA

MAMIANYIN 1

SMT612  msdveuaziimunludu 3(3-0-6)
maTuTaddedanu

SMT613  msnaasoulal 3(3-0-6)

SMT 617 NUINBIazI3esssuinmiy  3(3-0-6)
maTuTaddednu

XXX 6xx  I¥uden 3(3-0-6)

XXX 6xx  3¥uA0N 3(3-0-6)

594 15 HUIUAA

= A
NIANITANEIN 2

maluTadinseveaediny

MAMIANYIN 2

maTuTadinIevedediny

590 3 Wuaena

SMT 610 3(3-0-6) | SMT 610 3(3-0-6)

SMT 616 aammmmzmm%’wéaﬁmn 3(3-0-6) | SMT 616 aammuuazmm%’néaﬁmu 3(3-0-6)

SMT 618  msavemumalulad 3(3-0-6) | SMT 618 msaveaumaTulad 3(3-0-6)

%aﬁaﬂuﬁuqq ?'faﬁmmizuqq

SMT 699 anenfiwus 6(0-12-6) | XXX 6xx Ay ud0N 3(3-0-6)

SMT 691  msanuAuaidase 3(0-6-3)
59 15 MUenA 59 15 niena
il 2
HAY D UDY N2 HAU Y
(M3ANILIWWAZININNTINUD) (M3anneIvmazaeviszaanimg)

AAMIANET | AAMIANET 1

SMT 699  Inentwus 3(0-6-3) | SMT 691  msaniAuahdasy 3(0-6-3)
SMT 698  misdoulszuianmg 0(0-0-0)

590 3 HUenA

= =
NANITANEIN 2

SMT 699  Ineniinus 3(0-6-3)

594 3 WUIUNA

= =
NANITANEIN 2

XXX 6xx %000 3(3-0-6)

394 3 HUIUNA

10




RANFATEIRULNACTA TN TANA 3 na luladfediny (MangATLITULTe W.7.2561)

Master of Information Science Social Media Technology (Revised 2018)

3.1.5  A19511e5183%

3.1.5.1 ﬁmﬂ%uﬁuﬁugm (alsiuvivhgdasiv)
ENL 500 MBBINGHNHSVTUNARNHN 3(3-0-6)

(English for Graduate Studies)

MINAUITABZNIBIBINGHAIUNITHI 1aZNITBIU Lﬁaﬁ’u%mmﬁwﬁ’ﬂﬂm
enasma3nmsilfainii lduasdniinadia maduaueanufafiudense vazlfingna
ﬁﬁue{uuﬁ’ﬁmmmmmzmi@ﬂu

Development of listening and reading skills to conceptualize main points of complex
technical and non-technical texts, skills in presenting viewpoints giving arguments and counter arguments

both orally and in writing.

SMT 501 amudnugruigiumaluatigodny 3(3-0-6)
(Fundamental of Social Media Technology)
9 dy Y ~ [ = <3 ad v XK Y] A
AN Iny Tsseaianinlutagiiu Anvinnunueuazdnngun
= 9 [ 9 =y <3 Aad vAa I Aa o A =\
Ne3993n N5 1FOI U TaFaaiialsn Ysedannmtuniuaz3Tau1nis 1A504uoN19
<3 ad o a o 4 (%) a d Aa <3 14 1 I
TyFoa adsnludagiiu ey lawd wlwija niames Budaswnsy wazivuesanies Hudu
a P & asr Xy ¥ = ] - 2 ad Aa
MSIATIZH IWTEIAITALUBIAUAIY ANHINANTENUVUBINIT 1HU IiFeaitiadsnNUneauLe
ey 49N ANNSUAATOUADTIAY ABITITN 9305351 Lazn)rNIeNineTosnens ldau T Fea
<3 ad 9 = <3 ad a 9 9 =\ <3
Wi M ldauleFsamianinluanugine vurTuuluomaavesgiuuumslsauTswsea mia
ad a o = I~ ad Y a a A Aa a 1 4 a
30 MIVIMIIAMI IFeaiansn Tinalszansnu uazilszaninanoonnsuas§ing
Introduction to social networks; concept and theories of social networks in life;
the history and evolution of social networks; learning of social networks tools such as Line, Facebook,

Twitter and web board etc.; social network analysis; the effects and responsibility used social networks on

public; ethics and the law relating to the use of social networks; social networks for business and trend.

3.1.5.2  HWIAIBIIAY
SMT 610 malulaginsegaaainy 3(3-0-6)
(Social Media Network Technology)
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Social Media network technologies, infrastructures, and communities; social media
analysis; privacy and security issues in social networks; current and future trends in social media network
technologies and applications in the field of social media networks; application of data mining and

semantic web.

av (% b4 dd' %4

SMT 612 msvanaziannlumumaluladaodsna 3(3-0-6)

(Research and Development in Social Media Technology)
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Research and statistic for research; principles of research and development
methodology: descriptive research, survey studies, experimental research, research characteristics,
research problem selection, data collection techniques, data analysis and presentation, application software

for research, research and development for initiating innovation.

SMT 613 mInaneeulail 3(3-0-6)
(Digital Marketing)
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9 v A 4 o
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Concept of digital marketing, value of digital marketing resources, digital maketing
technology for communication to customer, customer database management and customer communication,
digital marketing tools that can be used in marketing activities and demonstrate how to integrate digital

tools into each stage, marketing planning stage stages for online activities, concept of virtual store for

marketing products and services including the future of digital marketing resources.
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SMT 616 MIveNIUUMAZMIaS TN IAN 3(3-0-6)
(Designing and Building Social Media)
a a A [ A A o 1 1 Y a 14
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A theoretical orientation to communication processes in social media (e.g., Facebook,
Twitter, Blogs, Wikis, and virtual worlds such as Second Life); computer mediated communication
theories and phenomena including issues of self-presentation, identity, privacy, youth and social media,

political participation, social networks, social capital, virtual worlds, collective action, uses of social media

in the workplace; methodological and ethical approaches to studying social media data.

SMT 617 pvINeNazasaEsSuNeINUMAl U] atigedany 3(3-0-6)
(Legal and Ethical Aspects in Social Media Technology)
9 dal Y = [ a A [ a 4
ANUoIdUNeINUTYHINIITETITN LAZNHUIBINEINUADUNIUADITIAY

maluTladdeday nslildnede mssamsnenudygimuenguuie nguuieszuaelsgims

Do,

a A [

A [ Ia I 1 @ [
NYINUVAVTNTUASNINITUNN ﬂﬂgﬂ]ﬂ ﬂ?iulﬁﬁﬂgljiﬂllﬂusllﬂﬁﬁﬁﬁumﬁ AN UFIUAI NTTAYT
[ a a ] d' [ [ A 9 1 (V=) Iy 1] A
ANVAY BASTANTUVNINYPIBUNGINUNIT WYY ﬂ?ﬁﬂﬂgﬂ]ﬂ "lmmﬂism ﬂi%ﬂﬁ Ussnnnsnaaunig
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o Aa v A I Y < S A o a Y v A
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o J 4 v o ] { a
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o a a 14 { v A a 14
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a 14 a [ a
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Introduction to legal issue in social media technology, computer impact on society and
related concerns, antitrust, contract management, international law including intellectual property,
transitional data flow, privacy, confidential, and constitutional rights. Intellectual property: the
philosophical, legal, historical, types of intellectual property (copyright, patent, trade secrecy) and the
relation between intellectual property and economic analysis of the need for and uses of laws protecting
intellectual property; issues of ethics: general ethics, employee privacy, data regulation, computer
malfunction liability, and the professional responsibility of the computer user; computer crime, fraud and

fraud protection
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SMT 618 msIedumaluladizedanndugs 3(3-0-6)
(Advance Research in Social Media Technology)
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Role of statistical tools in social media research. Advanced quantitative research

process; the concepts and processes of various quantitative researches; research design in social media;

development of tools and data collection; advanced statistics used in such research MANCOVA,

ANCOVA, Factor Analysis, Cluster Analysis, SEM etc; writing the research report; the ethics of

researchers.

3.1.53 naAIvuaen
' a dd‘ v
ngadvunalulagaodny
U dd‘ U
SMT 614 msdamslasamsmanalulagaedinu 3(3-0-6)
(Social Media Technology Project Management)
NANNUFIUYDINITIANT IATINT NMITANIT IATINT TuuTunmama luladde
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TA59N15 MIIANITIZEZIA1091ATINIT NM59aN1TA11F910U991ATINIG NITIANITAUNINYDY
Tﬂi\iﬂ?i ﬂ"lﬁiTﬂﬂ"lﬁﬂ%WEﬂﬂi’].qlﬂﬂﬁ"UﬂQTﬂiﬂﬂTi ﬂTiiTﬂﬂTiﬂTiﬁ@ﬁTi“UﬂﬂIﬂiﬂﬂ”ﬁ N15AANITAIN
= Y o X o 9y A g
LﬁEJ\‘]"]J@QTﬂiﬂﬂ"Ii ﬂ"liilﬂﬂ"liﬂ"lﬁ]ﬂglf@ﬁ]ﬂﬁ]?\‘i%@\ﬂﬂi\iﬂ”ﬁllagwmﬂ‘ﬂﬂﬂ
Introduction to project management, project management in social media technology
context, project management process groups, project integration management, project scope management,
project time management, project cost management, project quality management,project human resource
management, project communications management, project risk management,project procurement

management, and Project Management Body of Knowledge (PMBOK Guide).
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SMT 615 ﬂ1§ﬂﬂ1ﬂé’ﬂﬁﬂﬂﬂl!mﬂuim1ﬂ1i 3(3-0-6)
(Integrated Social Media Marketing)
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Overview of modern marketing, integrated social media communications marketing,
consumer behavior, creative strategy for integrated social media communications marketing, research for
social media marketing, media planning, and case studies; concept of social media marketing, value of
social media marketing resources, customer database management and customer communication,
electronic tools used in social media marketing activities and demonstrate how to integrate electronic tools
into each stage, marketing planning stage stages for online activities, concept of virtual store for marketing

products and services including the future of online electronic marketing resources.

SMT 624 dumnlwnvamalulatdaediny 3(2-2-5)
(Seminar in Social Media Technology)
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Issues on current social media technology management focus on team working,

meeting, discussing, argumentation, seminar proposal, report and deliver or present knowledge to public.

SMT 625 msdamsdeyaliniu 3(3-0-6)
(Web Data Management)
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Concept of database management systems associated with web technologies,
languages, schemes, and data models, design of database systems, entity-relationship model, hierarchy
model, network model, relational model, normalization, relational query languages and SQL, modern
software tools for database design and database application development (client/server and web-based

applications).

w A U
SMT 626 msdamsmalulataeaany 3(3-0-6)
(Social Media Technology Management)
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Managing social media technology in the information age, social media technology’s
strategy importance, developing the organization’s social media technology strategy, social media
technology planning, hardware and software trends, modern telecommunication systems, industry trends,
managing application development, developing and managing customer expectations, managing customer
expectation, managing computer and data resource, managing ebusiness and network systems, measuring
social media technology investment and returns, social media technology control, asset protection and

security, people, organization and management systems, chief information officer’s role.

a d 4 (Y
SMT 627 MMl aeFInN 3(3-0-6)
(Social Media Commerce)
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Fundamental of social media commerce; web technology, and an analytic review of
web technology trends, electronic payments systems and related issues, authentication, security and
privacy, organizational applications, social media commerce applications in retail, stock exchange,
banking, education and health sectors, consumer-business, business-business, and intra-organizational
social media commerce, business modeling for electronic commerce applications, legal and policy issues
underlying social media commerce; issues such as privacy, content selection and rating, and intellectual

property rights, social networks and mobile commerce.

J a A o
SMT 628 n1Inaln NagnNs !!ﬁ$ﬂ1§]!ﬂ§1$“r‘iaﬂﬁﬁﬂu 3(3-0-6)
(Social Media Marketing, Strategic and Analytics)
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ANw3IledAY 1950940 HaznagnFn1391 SEO (Search Engine Optimization)

Introduction to social media marketing, social media marketing strategies, public
relation on social media, social media advertising, social media analytics, social media analytics on each
platform (application), consumer behavior, consumer insight, consumer insight analytics, social media
analytics tools, website analytics by google analytics, search engine marketing, search engine optimization

fundamental, search engine optimization tools and strategies.

SMT 629 gsnadtannsedinduaznagnsmsa3ianusun 3(3-0-6)

(E-business and Strategic Branding)
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E-business fundamental, E-business planning, social media strategic & adaption for E-
business, marketing & public relation for E-business, online campaign management, branding
fundamental, basic concepts & elements of brand communication, digital media & social media strategic

for branding, brand crisis management on social media.
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SMT 630 Myaduassaemamnsuaednn 3(3-0-6)

(Creative Content for Social Media)

9 Ay Y ) o 9 4 zil 9 A aa o [
ANVIUDIAUTTINIUNITATNATTAUDN, ﬂ"liﬁi']\iﬁiﬁﬂﬁ’f)ﬂﬁ]ﬂﬁﬂlug‘]JLL‘U‘U@N“],
an o o o a o [ 4 a J
mi@ﬂu%’emmimymmwa, ﬂ']ﬁWﬁNu"l‘Vlﬂ‘]el%ﬂ’)"lMﬂﬂﬁ%NﬁiﬁﬂﬁWﬁiUﬂ'ﬁ%@ﬁWﬁUu@l&ﬂ@3&11!?]
i an o i an o o @ 4 Y] 4 ¥ ana o

uaxﬁem‘na, ﬂ15’JNLLWHﬁ@ﬂﬂﬂa?ﬂﬁiﬂﬁ@ﬁ\‘]ﬂu, ﬂﬁq%ﬁﬂWiﬁﬁWﬂﬁﬁﬂlﬁﬂﬁWﬂ%ﬂa

Creative content fundamental, digital content creation, digital copy writing, developing

creative skills for internet communications and digital media, digital media planning for social media,

digital content marketing strategies.

SMT 631 wWinnssuaINanazun ) INvaaunalulag 3(3-0-6)
(Digital Innovation and Technology Trends)
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Digital innovation, new media and technology trends, applying technology for
e-business. applying technology for digital and technology careers, social media & digital media marketing

trends, such as: mobile marketing, viral marketing, influencer marketing, etc.

DBM 634 STUVUIINTDIFIND 3(3-0-6)

(Business Intelligence Systems)
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Introduction to business intelligence system, business intelligence project lifecycle,
enabling business intelligence project, multidimensional analysis, defining business intelligence
technologies, identifying business intelligence opportunities, designing business intelligence
infrastructure, managing business intelligence operations, ETL (Extract, Transform and Load) process,

data preprocessing, building multi-dimensional cube, analyzing information in a multidimensional cube,

using reporting capabilities to prepare managerial reports, implementing a business intelligence system.
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EAT 620 i%ﬂﬂﬁ1§ﬁﬂ!ﬂﬁﬂ]ﬂ§iﬁi} 3(3-0-6)
(Business Information Systems)
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Fundamentals of new economy paradigm and business model; business information

systems (BIS) development such as acquiring and defining company needs, initiating systems

development, BIS project management, BIS analysis, BIS design, BIS building, BIS implementation and
maintenance, e-business concepts, creating an e-business plan, and so forth; BIS management such as BIS

strategies, managing e-business, managing BIS security, providing end-user services, ethical, legal and

moral related to BIS, managing International BIS.

EAT 626 STUUMIIAMIgNAITHITUE 3(3-0-6)

(Customer Relationship Management Systems)
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Concepts of customer relationship management (CRM), customer and customer
strategy, customer centric enterprise (CCE), customer lifecycle management, operational CRM, analytical
CRM, collaborative CRM, CRM project management, building a business case for CRM,
e-CRM, CRM in various industries, data mining and CRM, customer profitability analysis, implementing

CRM, CRM tools, CRM case studies.
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MKT 671 MsAAZHNgAnssuL3Ina 3(3-0-6)

(Consumer Behavior Analysis)
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Investigate consumer behavior in terms of sociological, psychological, and humanity
aspects. The topics include the motives of consumers and their decision-making processes during the
purchase of products and services; factors affecting consumers decisions; marketing strategy, customer

relation management and brand management.

MKT 673 naqﬂﬁwaﬂﬁm«ﬁuazmﬁu% 3(3-0-6)

(Product and Brand Strategy)
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Marketing strategy for product managers, modern marketing concept of products, the
process of new product introduction, the product-line management, an analysis of fundamental
product characteristics to build a brand, planning for the brand building in modern economy, brand
loyalty strategy, brand renewal to conduct marketing strategy for competing with local and foreign

companies, factors affecting in making decision on the changes of product and brand, planning and

determining practical marketing strategy.

MGT 634 mailufilszneums 3(3-0-6)
(Entrepreneurship)
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The definitions and characteristics of entrepreneurs; process for evaluating business
ideas, trends and opportunities; self-assessment for entrepreneurship; good governance in managing
business and ethics for entrepreneurs; developing skills in preparing business plans consisting of situational

analysis, marketing, operations, management and human resource, and financial plans.

nauITItimamans

COM 611 ﬂqyﬁms%aW 3(3-0-6)
(Communication Theories)
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Exploration of sources and distinguishing essences of varied genres of human
communication theories, such as structural and functional theories, cognitive and behavioral theories,
interpretative and critical theories specifically focusing on system theory, sign and language theories,
speech act and conversational analyses, theories of message production and reception, communication

context; mass communication theory genres such as theories about content and structure, media and

audience and also theories about communication effects on cultures and individuals.

COM 641 malulagimsaeasniudann 3(3-0-6)
(Communication Technologies and Society)
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Evolution of communication technologies, mass and others with special emphasis on
computer and information technologies; telecommunication technology; significance of communication

technologies in modern society; convergence of communication media and technologies; impact of

communication technologies on individuals and societies at all levels.
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COM 642 MITAMITTVUM AN 3(3-0-6)
(Communication System Management)
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Survey of knowledge about communication system management in every level from
families to large scaled organizations; investigating problems of communication system management and
their solutions with special emphasis on Thai contexts; roles and impacts of communication technology on

communication system management.
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SMT 691 MsANEIAUAIIDETY 6(0-12-6)
(Independent Study)
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Individual investigation into various fields of interest and specialization as selected
by each student. The proposal must be well researched and clearly defined. It must be approved by the

appointed advisor and submitted. The independent study project must be based upon systematic research

and investigation. The project as a whole must be submitted and approved by the appointed committee.

SMT 698 msaeuilszaianng 0(0-0-0)
(Comprehensive Examinations)
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Comprehensive examinations with S/U grades.

SMT 699 INeNTnus 12(0-24-12)

(Thesis)
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Thesis research for Master of Science Program in Information Technology. This is a
program of selected research, tailored to the interest of the individual student, under faculty supervision.

Preparing a complete thesis report and presentation.
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